
The comprehensive training course for professionals seeking to achieve competitive advantage by
understanding and implementing effective long-term Social Media marketing.

CHRISTINA  IOANNIDIS, Global Thought Leader on Social Media & Engagement

Christina Ioannidis is the CEO of Aquitude an engagement consultancy. In her 20-year career,
she has worked within the Gaming and Gambling industries, Telecoms, IT, FMCG, Financial Services,
IT and Oil and Gas sectors. Christina has attracted clients such as Barclays Bank, Lloyds TSB,
Accenture, PA Consulting, Mercer, Cisco, and other FTSE/Fortune 100 organisations. On the back

LEARN THE LATEST CUTTING-EDGE INSIGHTS,
REAL-WORLD CASES & PROVEN TECHNIQUES
23 - 24 March 2017  The St. Regis Hotel, Bangkok

THB 45,000/person, Live in Bangkok
AUD 3600, if Attend in Australia

DRIVE COMPETITIVE ADVANTAGE & ENSURE EFFECTIVENESS
OF YOUR SOCIAL MEDIA INVESTMENT

COURSE LEADER

of Christina’s global success, Aquitude’s training arm has become the go-to provider for transformational business
training. From Digital Marketing, Social Media and E-commerce through to Supply Chain Management,
Christina’s breadth of business expertise has equipped her to deliver cutting-edge programmes world-wide.

GLOBAL SOCIAL MEDIA
& CONTENT STRATEGY

 www.omegaworldclass.orgEnglish-speaking Line: +66 (0) 86 378 8968  Thai-speaking Line: +66 (0) 2158 9892 



GLOBAL COURSE OVERVIEW
DAY 1  | Revealing the new ‘social’ age and the drivers behind it, this day will also cover the fundamentals

of social media and effective content strategies. This includes deep-dive insights into the different social

media channels using best practice case studies. 

DAY 2  | Focusing on walking participants through the different social media channels using best practice

case studies, as well as a step-by-step plan to create their innovative strategies.

KEY LEARNING OBJECTIVES
 • Learn how to create global social media strategy & a specific framework by which to devise it

 • Obtain deep understanding on the relevant key performance indicators to measure Social Media success

 • Understand the arsenal of tools available for you to promote your business or product using the most

  popular and effective social media channels

 • Gauge who your key social media influencers are and how to include them in their social media strategy

 • Analyse the impact of your social media strategy 

 • Learn how to set a long-term content strategy, which will be maintained fresh with ideas whilst

  consistent in delivery

KEY TAKEWAYS IN 2 DAYS
 • Understand how to achieve marketing differentiation using the latest social media management techniques

 • Discovere how to set a long-term content strategy, which will be maintained fresh with ideas whilst

  consistent in delivery

 • Obtaining a clear understanding on how to use social media to also drive commercial objectives and

  generate sales, as well as, customer loyalty

 • Learn to Measure effectiveness and ROI through Key Performance Indicators pertinent to measure

  Social Media success

WHO WILL BENEFIT THE MOST 
The 2-day Global Social Media Marketing & Content Strategy Masterclass is designed to provide participants

with the latest tools and techniques in devising and measuring their global social media activities.

The course is ideal for: 

GLOBAL ‘SOCIAL MEDIA’ & CONTENT STRATEGY
Achieve Global Competitive Advantage, Understand & Implement

Global Social Media & Content Strategy

• Chief Commercial Officers&Chief Customer Officers

•  Entrepreneurs and Small Business Owners

• CMOs, Social Media Managers and Directors

• Analytics /Insight/ Big Data Managers&Directors

• Hermes

• Betfair plc

• BliBli.com

• Barclays Bank plc 

• Lloyds TSB plc 

• Prince Retail - Philippines

• Accenture Consulting

• Bloomberg.com

• Cisco Systems

PREVIOUS PARTICIPANT COMPANIES
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DAY ONE  23 March 2017

1.  Understanding Social World
 • The Social Media Frontier - what social media is and is not

 • How Social Media channels work

 • Which are the main platforms and how they interrelate

2.  The Digital Customer
 • The age of the digital consumer - insight into why today is heralded as the age of the customer and

  what you need to do about it

3.  Social Media within Digital Marketing – The Fundamentals

 • Social media management is one part of overall Digital Marketing. 

 • What is on-line advertising and the optimal digital marketing mix to best promote your business? 

 • Understanding the role of organic marketing e.g. Search and Social Marketing 

 • Social Commerce - the power of Social Media to drive e-commerce revenues

 • The fundamentals of Customer Relationship Marketing (CRM) and how to leverage social - CRM to

  increase long-term customer loyalty and, hence, customer life-time value

4.  Social Media Management Deep Dive:

 • Operational realities - Understanding the new Social Media ecosystem: how to move from scheduled,

  traditional marketing to the new, “always-on” social media world 

 • The differing platforms, advantages and best-use case-studies:

5.  The Power of Influencers in Brand Amplification:
 • Influencer Marketing - how to determine influencers and how to integrate them in your social media

  and content strategy

Day One covers the basics of social media, participants will be walked through the
differentsocial media channels using best practice case studies

Twitter
Instagram

Facebook
Linked In

Pinterest
Google

YouTube
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Day Two will focus on walking participants through the different social media strategy and
channels using best practice case studies, as well as a step-by-step plan to create their
innovative Social Medial strategies.

6.  Social Media Strategy Framework
This part of the course will offer delegates a framework for devising their own Social Media strategy as well
as a long-term content strategy. 

8.  Content is King…
 • How do you set on your content strategy?
 • Growing the idea pool. What are the strategies to drive creative content? This includes an interactive
  exercise using Mind Mapping to generate content ideas.

9.  Context is Queen
 • When to say what and where? 
 • Who says what about you or your products? Strategies to leverage User Generated Content. 
 • The ultimate Word of mouth - How to best integrate User Generated Content  into your strategy and
  ways to potentially create revenue streams to drive sales
 • Practical Exercise

10. Social Media and Content Strategy
 • participants will work on an in-depth hand-on exercise setting their own Social Medial Strategy
  cementing the learnings

11. Personal Action Plan:
 • Delegates will draw up their personal action plan on where they will implement what they have learnt
  during the Masterclass, which is their commitment of taking back to the office what they have learnt. 

7.  Social Media Strategy Setting
 • Defining your Social Media Objectives – a thorough discussion on your objectives and what to measure
 • Who are you communicating with and why? Practical exercise to discuss the different social media
  content strategies based on customer segmentation 
 • What to say… and when!   How to set the tone of voice, the way you will deliver your messages, based
  on who you are interacting with
 • Social media – is not one person… Who is accountable and why? What are the major do’ and don’ts.
  Silos to avoid and how to deal with them.
 • Ensuring Social Media is an extension to your overall Marketing Strategy – ways to ensure consistency
  and measure return on investment
 • Social Media nightmares! Participants will work through a practical exercise documenting their best and
  worst social media experiences and discuss ways to avoid making the same mistakes

Case Study: The Oreo Magic… - how one tweet can cause a global stir

DAY TWO  24 March 2017
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“Christina is a motivational speaker who has brought life and passion to this event. I would love to see more events

and be part of them in the future.”  M.C, Natixis Global Asset Management, Dubai

ABOUT CHRISTINA IOANNIDIS
Christina Ioannidis is the CEO of Aquitude, an engagement consultancy, which works
with corporations to engage with their main stakeholders - their employees and their
customers. On the back of Christina’s global success, Aquitude’s training arm has
become the go-to provider for transformational business training. From Digital
Marketing, Social Media and E-commerce through to Supply Chain Management,
Christina’s breadth of business expertise has equipped her to deliver cutting-edge
programmes world-wide.  

In her 20-year career, she has worked within the Gaming and Gambling industries, Telecoms, IT, FMCG,
Financial Services, IT and Oil and Gas sectors. Christina has attracted clients such as Barclays Bank,
Lloyds TSB, Accenture, PA Consulting, Mercer, Cisco, and other FTSE/Fortune 100 organisations.

Christina is also sought-after speaker and she delivers interactive and engaging keynotes as well as
training programmes worldwide. She has worked extensively on an international basis, and addressed
groups from Malaysia, Singapore, Philippines, Indonesia, Hong Kong, Bangladesh, India, among others.

Christina is a thought leader in the subjects of Social Leadership, Customer and Employee Engagement,
Diversity and Inclusion, Talent Management. Christina was also selected to be a spokesperson for the
UK’s Chartered Management Institute’s Gender Salary Reports in both 2011 and 2012. 

A global thought-leader, she has also been invited to comment on Emirates News - Dubai One TV,
DubaiOne Radio, Bloomberg TV, Sky News, The Sunday Times, The Observer, The Evening Standard,
The Guardian, Marie Claire, to name but a few.

TESTIMONIALS: HOW THE PARTICIPANTS THINK?

“It was an honour to have Christina presided over the 5thInRetail Summit: United Arab Emirates. As our Mistress of
Ceremony, she brought her A game! With her enthusiasm and in-depth retail knowledge, Christina kept the audience
engaged and injected real insight on subjects that ranged from omni-channel, e-commerce, as well as traditional
consumer retailing. Christina’s knowledge of current challenges and future retail trends would be invaluable to any
organisation looking for cutting edge knowledge to stay ahead and dominate their industry.”  A.E. DMG Events

“I have been working with Christina since 2006 and her professionalism, expertise and innovative approach have never
seized to amaze me. I have experienced Christina’s unique training styles as their client at one of the world's leading
energy companies (Shell) and in a global professional services firm (PA Consulting). I have been impressed by her
ability to adapt the delivery style to the audience and engage even the most difficult groups.” 

A.P., PA Consulting Group, UK

“Many Thanks for the excellent keynote this afternoon.Everyone really enjoyed it and you are an excellent facilitator.”

M. M., Shell
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Delegate 1
Delegate 2

Delegate 3

Position E-mail Mobile.

Title First Name Last Name

Position E-mail Mobile.

Title First Name Last Name

Position E-mail Mobile.

Title First Name Last Name

Company Name

Address

Tel. Fax. Mobile.

Contact Person E-mail

Postal Code

Tax ID No. Head Office Branch

Cross cheque / Bank draft payable to “Omega Talent Co., Ltd.” Amount Bt.

Pay-in “Omega Talent Co., Ltd.” Siam Commercial Bank Account No. 244 300 1104  Amount Bt.

Please Fax Pay-in slip to Fax: +66 (0) 2158 9910  (Most Presentations will be in English.)

REGISTRATION FORM
23 - 24 March 2017 @ The St. Regis Hotel, Bangkok (Please print in English)

OMEGAWORLDCLASS Research Institute  Provides Corporate Leaders and Executives with Global Foresight and Local Insight into the
Future Direction of Industrial Development, Business Excellence & Corporate Sustainability. For more details visit: www.omegaworldclass.org

Premium Quality ‘1 PERSON ATTENDING’‘4 PERSONS or MORE’
applying at the same time

SUPER SAVING for TEAM LEARNINGRegistration Fee

Fee Per 1 Person

VAT 7%
(for corporate only)

Total Amount (Baht)

‘2-3 PERSONS’
applying at the same time

INTERNATIONAL ACADEMY

1.  Payment prior to the conference is
 required to complete your registration.
2.  Upon completion, a letter of confirmation
 will be delivered to you before the event date.
3.  The registration fee covers a detailed
 conference documentation, lunches,
 refreshments, and all meeting materials.

HOW TO SECURE YOUR SEAT

Omega Talent Co., Ltd. reserves the right to change the content and timing of the programme, the speakers and the date and venue due to reasons beyond control. If in the unlikely event that
the course is cancelled, Omega Talent Co., Ltd. will refund the full amount of registration fee and disclaim any further liabilities. Once we have received your booking, the place(s) are confirmed.
No refunds will be made for any cancellations on part of the participant, however, program credits of equivalent value applicable for OMEGAWORLDCLASS events will be provided. Credits can
only be redeemed for 1 program and is valid for only one 1 year from date of issue. In case the participant would like to send in a substitute, they must give notice in advance to OMEGAWORLDCLASS,
at least 5 working days before the course starts. A substitute is allowed with no charges for each program. However, a subsequent substitute participant will be charged 10% admin fee. 

OMEGAWORLDCLASS 2016

Key Information 4 Easy Ways to Register
When

23 - 24 March 2017

Where

English-speaking Line: +66 (0) 86 378 8968 
Thai-speaking Line: +66 (0) 2158 9892
Fax: +66 (0) 2158 9910
E-mail: conference@omegaworldclass.org
Mail: OMEGAWORLDCLASS Research Institute
         645/11 Ladprao112  Plub-pla
         Wangtonglang Bangkok 10310 THAILAND

The St. Regis Bangkok
Tel: 02 207 7777 Fax: 02 207 7744
(BTS : Ratchadamri Station)
159 Rajadamri Road Bangkok, 10330 Thailand
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